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CXPro Solutions

Sure, you want your customers to buy. But closing a sale is just one part of long-term success. Every interaction
with your organization adds or subtracts from the perception customers have of you. Watching sales numbers isn't
enough. Understanding what makes or breaks an experience is essential.

ALL-AROUND INSIGHT FROM
CUSTOMERS THEMSELVES

Customer Experience (CX) is measured throughout your
relationship with customers. What do they think of your
marketing? Do they have a positive interaction with your staff?
Are they satisfied after a purchase? Are they talking about

you in social media? Allegiance has created an overarching
software solution called CXPro that allows you to answer
these questions.

GET CLEAR INSIGHTS WITH A LOT LESS WORK

Allegiance will implement survey and other feedback systems
that let youreach out to customers, or make it easy for them to
bring comments to you. CXPro is far more time and cost-efficient
than traditional surveys, focus groups, and compiling responses
fromdisparate systems.

* Gather both solicited and unsolicited feedback
* Save time and costs with pre-made surveys
* Consolidate customer comments from the social sphere

* Cut through qualitative data with text analytics

MORE DATA IN ONE PLATFORM MEANS
MORE MEANINGFUL INSIGHT

Because all our tools work on a single platform, you can compare
results, tie them with your own operational data, and take
guesswork out of strategy decisions.

* Bring existing CRM, ERP, HR and other databases into Allegiance
» Match customer experiences to staff, locations, promotions, etc.
* Map initiatives from feedback to key business outcomes

* Show ROl through measured performance improvements

MAKE CUSTOMER EXPERIENCES SEAMLESS
AMONG CHANNELS

Insight isn't helpful unless everyone can understand and act on it.
A CXPro solution takes the feedback youreceive, turns it into
meaningful reports, distributes it throughout your organization,
and helps you get everyone on the same page.

 Uncover best practices everyone can use
* Easily distribute results with push reports
» Compare your best week's metrics with your worst week

* Unify your team’s efforts
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CXPRO SOLUTIONS

ALLEGIANCE DELIVERS VOICE OF
CUSTOMER INTELLIGENCE

Voice of the Customer (VOC) has become a well-respected market
research technique—but what do we mean by ‘intelligence?’ Allegiance
makes feedback data actionable. Voice of Customer Intelligence (we
call it VOCi) lets you make changes fast based on measured scores and
insights. True customer intelligence delivers high-value insights that
transform your business.

ALLEGIANCE CXPRO WORKS

* It's tailored to you. Allegiance develops a needs analysis specific to
your organization. Then we configure your CXPro solution and back it
up with industry-relevant workshops and consulting.

» CX-specific surveys. Uncover customer insights using ready-made or
custom transactional, relationship, self-serve, and mobile surveys.

* Web feedback program. Give customers an easy connection via
CustomerVoice, our web feedback form product. Feedback flows
directly through the Allegiance platform to you.

* Text analytics. Text analytics interprets the rich information from
qualitative data and puts it in context with the rest of your
CXPro feedback.

* Social media monitoring. Pick up on customer comments,
complaints, and critiques via social media and be able to act
on themright away.

* Employee feedback. We don't forget the people your customers
are actually interacting with. Employee-specific surveys and
web portals complete the CXPro loop.

* Asingle system. Not only will you save money and headaches,
the proven Engage platform ties all feedback channels together.
DataSync even connects with other operational databases.

* Reporting, analytics, and dashboard. Nothing else compares with
the Engage platform, made famous for its real-time views and
enterprise-wide summaries.

* SaaS solution. Delivered as on-demand software, Allegiance CXPro
solutions require no new hardware or IT support, are kept up to date,
and are far more cost effective than old-school research and
feedback collection methods.
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Voice of Customer Intelligence®

Out-of-the-box CX reports, analytics, dashboards and
survey templates make finding CX insights a snap.
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Preconfigured segmentation reports include customer type,
region, product, buyer influence, industry, and more.
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Get deeper understanding with correlation and key driver
analysis reports.
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Multiple approaches to analyzing open ended questions,
including integrated text analytics based on natural language
processing (NLP) and word clouds.
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Instantly see the most popular analysis views applied to every survey
question; flip through these views with ease and export to any report,
dashboard, outside reporting tool or presentation software.

Looking to improve your Customer Experience management? Tell us what you want to accomplish. ( 8 O] ) 6] /. 8 O O O
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